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GBA businesses off to a solid start to 2024
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Credit conditions becoming more favourable
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"The first 50+ reading of
current performance index
for credit in a year and the
highest print on record
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“Innovation and technology” remained in the top

spot for third straight quarter, adding conviction to

calls of a bottoming-out in the global tech demand

cycle, which bodes well for the government’s pursuit

of “high-quality” growth with innovation and ‘!
high-end manufacturing.




Current performance off to a good start,
but no rebound in expectations indices for now

The sub-indices for , and

all surged above 60, indicating
an overall enhancement in the current business
condition throughout the entire GBA region.

Senior Economist, Greater China
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Bank financing cost Surplus cash
Non-bank financing cost Receivables turnover

Banks’ attitude towards lending
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Guangzhou and Shenzhen outperformed

Shenzhen likely benefited from the persistent resilienceof the
“innovation and technology” sector, while Guangzhou’s diverse economy
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> More and more GBA enterprises are engaged in online business,
majority of companies involved in e-commerce indicated that
online sales account for 21-40% of total sales.

> Looking ahead, ASEAN and the rest of Asia are prime e-commerce
markets after China. Among respondents starting online operations
soon, 63.67% favoured China, 2/.97% chose the rest of Asia, and
23.0% selected ASEAN for future growth potential.
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In terms of opportunities, our respondents identified “additional sale

channels and revenue” as the undisputed ,
with the other 3 benefits rounding out the .
Additional sale channels Increase brand visibility
and revenue and company reputation P
Enhanced access Maximise promotion 4

to domestic/

international markets efforts
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Source: HKTDC, Standard Chartered Research

The Standard Chartered Greater Bay Area Business Confidence Index (GBAI) is jointly presented by Standard Chartered and
Hong Kong Trade Development Council. Every quarter, the index report will focus on the current business situation and credit
conditions of more than 1,000 enterprises in the Greater Bay Area.
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Regulation Authority and regulated by the United Kingdom'’s Financial Conduct Authority and Prudential Regulation Authority. It
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Some of the information appearing herein may have been obtained from public sources and while SCB believes such
information to be reliable, it has not been independently verified by SCB. Information contained herein is subject to change
without notice. Any opinions or views of third parties expressed in this material are those of the third parties identified, and not
of SCB or its affiliates.

SCB does not provide accounting, legal, regulatory or tax advice. This material does not provide any investment advice. While
all reasonable care has been taken in preparing this material, SCB and its affiliates make no representation or warranty as to
its accuracy or completeness, and no responsibility or liability is accepted for any errors of fact, omission or for any opinion
expressed herein. You are advised to exercise your own independent judgment (with the advice of your professional advisers
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of or reliance on this material.
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You may wish to refer to the incorporation details of Standard Chartered PLC, Standard Chartered Bank and their subsidiaries
at http://www.sc.com/en/incorporation-details.ntml.
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